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The Telecom Intelligence Group provides global information and professional services 
for the telecommunications and data networking industries, including InfoTrack 
market and competitive intelligence programs, tactical sales support tools, custom 
project consulting, multi-client studies and custom marketing programs. Our clients 
include leading equipment and solutions providers, network operators and end users 
from around the world.  
 
The Telecom Intelligence Group encompasses global market-intelligence InfoTrack 
reports (InfoTrack for Enterprise Services, InfoTrack for Enterprise Mobility, 
InfoTrack for Enterprise Communications, InfoTrack for Unified Communications, 
InfoTrack on Microsoft Disruptive Convergence, InfoTrack for Converged 
Applications); daily e-letter TelecomWeb news break; TelecomWeb wireless, 
TelecomWeb broadband and TelecomWeb policy content packages; tariff consultancy 
Tarifica; and the Web-based business-telephony-product database TelecomTactics. 
To learn more about TelecomWeb, please visit www.TelecomWeb.com. 
 
To purchase this report or other services from The Telecom Intelligence Group, 
please contact Mike O’Neill at moneill@telecomweb.com or at 973/602-0114. 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

No part of this publication may be reproduced in any material form (including photocopying) or stored in 
any medium by electronic means and whether or not transiently or incidentally to some other use of this 
publication without the written prior permission of the copyright owner.  Application for the copyright 
owner’s permission to reproduce any part of this publication should be addressed to the contact and 
address referenced above. Every effort has been taken to ensure the accuracy and completeness of 
information presented in this report.  However, The Telecom Intelligence Group cannot accept liability for 
the consequences of action taken based on the information provided. Copyright © 2008 The Telecom 
Intelligence Group



 

 Copyright ©2008 The Telecom Intelligence Group.  All rights reserved. 

 

1 

TABLE OF CONTENTS 
 
EXECUTIVE SUMMARY .......................................................................3 
INTRODUCTION AND RESEARCH METHODOLOGY .........................................4 
Respondent Profile ......................................................................................... 4 
Geographical Distribution of Survey Participants ................................................12 
Key Takeaways: ...........................................................................................12 
CHAPTER 1: SMARTPHONE USAGE DEMOGRAPHICS ................................... 13 
Key Takeaways: ...........................................................................................15 
CHAPTER 2: WINDOWS MOBILE 6.0 SMARTPHONE OS ANALYSIS .................. 16 
Microsoft Windows Mobile 6.0 Smartphone OEM Brand/Model Analysis..................16 
U.S. Mobile Operator Microsoft Windows Mobile 6.0 Smartphone Analysis .............20 
Microsoft Windows Mobile OS Critical-Use Analysis.............................................25 
Key Takeaways: ...........................................................................................28 
CHAPTER 3: MICROSOFT WINDOWS MOBILE 6.0 FEATURES ANALYSIS ............ 29 
Key Takeaways: ...........................................................................................33 
CHAPTER 4: MICROSOFT WINDOWS MOBILE 6.1 FEATURES ANALYSIS ............ 35 
Key Takeaways: ...........................................................................................44 
CHAPTER 5: CONCLUSION AND RECOMMENDATIONS .................................. 45 
Key Takeaways: ...........................................................................................46 
 




